
INTERVIEW P R O J E C T I O N  L I G H T S  &  S TA G I N G  N E W S

26 shows in 28 days across the country and 
back. It was insane. That was a van and trailer 
tour and I brought all the gear I owned — Mar-
tin SCX 700 scanners, PixelLine Micro Ws, my 
own console and hazer. We basically brought 
an arena type show to bars all across the coun-
try. It was an amazing experience to be able to 
do that and it was such a unique thing.

Twenty-six shows in 28 days: that’s a lot of 
work in a short period of time. What did you 
learn from that?

I learned that if you bring a pro lighting 
rig into an environment that’s not used to it, 
you can blow people’s minds. You can make 
50 people feel like they’re in the front row of 
Madison Square Garden in their local bar. 

Looking at your schedule with Wilco, it 
seems like you’ve been in a variety of ven-
ues from theatres to ballparks. What has 
been your biggest challenge?

The pre-production has been the biggest 
challenge on the outdoor ballpark shows. In 
a theatre, you roll up to a loading dock and 
you’re within 30 feet of the stage. In the ball-

the truck to the stage, so a lot of times we 
end up building plywood ramps because the 
truck is 500 feet away and the ballparks are ex-

test your patience. Some days you’re all set but 
other days, you’re still working on the console 
while the opening band is playing. Luckily, it’s 
a great crew I work with on Wilco. It’s a well-
oiled machine.

Was it hard being a relatively young free-
lance designer, during the economic down-
turn? How did you handle it?

Last December, I think everyone in the in-
dustry will agree, the number of gigs out there 
was low and morale was probably at a low. The 
talk of recession and all these economic things 
was weighing heavily on everybody, so I really 
went through a week just contemplating my 
life and my career choice.  I had to consider 
whether or not I could really make a living do-
ing this and what I steps I needed to take to get 
beyond it. I’m really glad I made the choices I 
did and stayed true to my heart and dreams. 
I had to remind myself to shut up and be pa-
tient, and things were going to happen. Short-
ly thereafter, I was hired by Wilco. Now, life 
couldn’t be greater. I just got engaged, too.

If you could look ahead at your career path, 
where are you headed in the future?

About a year ago, I told myself I wanted to 
do a show in Madison Square Garden in 2010, 
and I feel like I’m a little ahead of the curve. 
Right now, touring is where it’s at and I’m just 
psyched to be here.   I would also like to thank 
the community of lighting designers I have 
had the opportunity to work with, as well as all 
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Benevento-Russo Duo and with Mike Gordon, 
pictured here, in 2005 and 2006.

50-52.100.0911.indd   52 11/5/09   11:23:38 PM


